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The quantitative assessment of fractional RF microneedling device with re-

peated short pulses for the treatment of melasma, facial inflammation, and
enlarged pores
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BAbstract

Some devices capable of performing RF microneedling have been on the rise in Japan for
their potential therapeutic efficacy in the treatment of melasma. We examined the objec-
tive therapeutic efficacy of pulsed RF microneedling on the patient’s skin for the treatment
of melasma, redness, and enlarged pores. 29 patients (28 female and 1 male) with an aver-
age age of 35.6 years old (24 to 51 years old) were treated with pulsed RF microneedling
(Sytfirm®, VIiOL, Korea) five times at fortnightly intervals. To assess the efficacy of this treat-
ment, skin analysis system (VISIA® Evolution, Canfield Scientific, United States) was utilized
before and after the treatment cycle, and the results were recorded. The post-treatment ef-
ficacy was evaluated one month after the final date of treatment. A literature review will be
appended to the evaluation. In addition to evaluating the efficacy and safety of the devices,
we also assess their advantages over similar products and how the introduction of new de-
vices will lead to customer acquisition from a marketing perspective, which will help the
aesthetic dermatology department in our group to make decisions on whether over 50 de-
vices should be introduced each year. In this presentation, we will also explain how our
group is harnessing pulsed RF microneedling from a marketing perspective.
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